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Profile

Creative Director with 20+ years

of brand and creative experience,
including expertise in art direction,
graphic design, branding, project
management, and market-driven
product development. Over 10 years
leading creative teams in delivering
high quality designs in alignment with
company vision. Collaborates closely
with cross-functional teams to drive
creative strategy. Team leader who
inspires staff to excel in developing
compelling brand and product
experiences that impact business
goals.

Areas of Expertise

+ Creative design solutions

* Process development and
implementation

* Creative team leader

« Brand strategy

+ Cross-functional collaboration
+ Strong aesthetic

+ Budget management

* Business acumen

+ Staff training and development

Photoshop
Indesign
[llustrator
Acrobat
Word
PowerPoint

Excel

Experience

6

®

CREATIVE DIRECTOR/GRAPHIC DESIGNER
Anthony Paular Design / Thousand Oaks, CA / 2000-Present
Freelance designer, creating projects such as CD packaging, posters,

and marketing collateral. Art direction for illustrators and project
management of catalog production.

U.S. DESIGN DIRECTOR
SAGE Publishing / Thousand Oaks, CA/ 2011-2019

Lead award-winning design staff, directing design effort and

providing guidance to staff. Collaborate with company directors and
executives to ensure product and branding objectives are met.

ART DIRECTOR

Corwin Press (A SAGE Company) / Thousand Oaks, CA/ 2003-2011
Cross-functional collaboration with executives and marketing stafff to
drive alignment on brand and creative strategy and support company

goals. Collaborated with Corwin President and Directors to determine
company direction and publishing program.

DESIGN MANAGER
The HAMPTON-BROWN Company / Carmel, CA/ 2002-2003

Conceptualized and managed design and illustration of textbooks,
posters, and workbooks in a fast-paced environment.

Education

BACHELOR OF FINE ARTS, ILLUSTRATION
California State University, Long Beach

ORGANIZATIONAL LEADERSHIP PROGRAM
Ashridge Executive Education / 2015
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Case Study—Cover

The Logic of American Politics is a popular
college text that successfully uses a “rational
choice” approach that builds students'’
understanding of political institutions and
practices as imperfect solutions to collective
Thad Kousser * Lynn Vavreck action problems. Covers for previous
editions showed how the text brings
American politics into focus, or makes sense

THE . o
out of the many pieces to the political puzzle.
For the ninth edition, the comps ranged from
OF politically charged takes on American politics
to whimsical and Escher-inspired points of
view. The final design follows the historic

AMERICAN P OLITICS rational choice tone of the book.

NINTH EDITION

samuel Kernell * Gary C. Jacobson *

EDITION-9

Samuel Kernell Thad Kousser
Gary C. Jacobson Lynn Vavreck

x¥

ERNELL «

SSER « L 3 Samuel Kernell - Gary C. Jacobson - Thad Kousser « Lynn Vavreck 3P
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Case Study—Cover

The cover brief for the second edition of
Neck’s Organizational Behavior indicated that
the textbook is an accessible and student-
friendly skill-building approach to the
concept of organizational behavior. Centered
around critical thinking and problem-solving,
the cover needs to convey that organizations
contain many facets that build a whole.
Metaphorical images such as food help

to convey that concept by showing cross-
sections to illustrate the many parts that
make up the whole fruit or sushi roll.

EDMTION

Using a cross-section of a kiwi, the final cover
image is a bold, eye-catching statement to
the student and professor.

JEFFERY D, HougHToN
EMMA L. MURRay

SECOND EDITION

ORGANIZATIONAL
. ORGANIZATIONAL A Skill-Building Approach

BERAVIOR ORGANIZATIONAL o

A SKILL-BUILDING APPROACH

' A SKILL-BUILDING APPROACH B E H AV I 0 R

CHRISTOPHER P. NECK
JEFFERY D. HOUGHTON
EMMA L. MURRAY

SECOND
EDITION
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Additional Book Covers

Failure
IsNOT an

Option

Six Principles That Guide

Student Achievement in

High-Performing Schools

Alan M. Blankstein
Foreword by Michael Fullan

ENCYCLOPEDIA OF

POLITICS of the
AMERICAN WEST

i
i
I | Steven L. Danver

EDITOR

Ellen Meers
= Pter A, Pl David £ Kirland,
= Naney Fhtman Dang

Fueword by Steabanie Hish

Strategic
Corporate
Social Responsibility

m]

GENDER,
RACE,
AND CLASS
B INMEDIA

A Critical Reader
. Se
L

EMPOWERING
STUDENTS
TECHNOLOGY

ALAN NOVEM BER

Asian /

Asian /

Extreme

UNDEH STMI DING

PENALTY
DEATH

Thorstan Sellln ®

Mary Yu Danico Editor
Anthony C. 0campo Assaciate Edi
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Sales Meeting Graphics

2018:
LEADERSHIP

WINTER 2018 SAGE US
COMBINED SALES MEETING

Westin La Paloma Resort & Spa
Tucson AZ
January 8-12, 2018

PULL-UP BANNERS

2019
Achievement

AFOOT!

WINTER 2019 SAGE US
COMBINED SALES MEETING
The Westin Austin Downtown

Austin, TX
January 7-11, 2019

®SAGE

PULL-UP BANNERS

2018:
EXCELLENCE!

r’ -

WINTER 2018 SAGE US? -
COMBINED SALES MEET, <% 44

Westin La Paloma Resort & Spx,
Tucson AZ

«
January 8-12, 2018 aima A

NAME BADGE
2019
Achievement
2 Achi \
S ArooT 53?}
2019
Achievement Anthony
AFO OT! Creative Director
A NAME BADGE

COMBINED SALES MEETING
The Westin Austin Downtown

COMBINED SALES MEETING
The Westin Austin Downtown

Sonlly 11,2010 @SAQE 11,2010 ®SAPMG$VE‘E

2018: LEADERSHIP, ACTION, EXCELLENCE!
’

Stunning Title Here =
and Here

WONTER 2910 055 05
COMMAED SALES WELTIG

2018 LEADERSHIP, ACTION, EXCELLENCE!

o Stunning Title Here

and Here

POWERPOINT TEMPLATES

2019
Achievement
AFOOTH——

R 219 4t 1
oo T

2019
Achievement

AFOOT!

e a1 it 1

2019 Achievement AFGOT!

Stunning Title 2

An equally stunning subtitle

POWERPOINT TEMPLATES
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Case Study—Global Branding

Psychology

SAGE Publishing is a global publisher of
educational content. Prior to 2012, the US
and UK offices developed catalog branding
for the college market that was unique to the
local market of each office, despite efforts

to coordinate. When | became U.S. Design
Director, | partnered with my UK counterpart
and developed a branding strategy that
reduced catalog cover branding to two
essentials:

+ Color-coded disciplines
+ Single big image to convey the discipline

Members of the US and UK design
departments were teamed up to pitch
concepts for a global design. The resulting Ressarch
cover design strategy allowed for freedom Methods
of each office to determine the proper
image for the local market, while locking

in a consistent discipline color that may be
recognized by global customers. While the
implementation has evolved over time, the
basic strategy remains employed today.

sagepub.com

@SAGE »e

®SAGE

FINAL GLOBAL SAGE CATALOG COVERS
Localized Branding

Research Methods, | ()11 Health & Psychology
Statistics, & Evaluation Psychology Social Care 2010
2010

©SAGE ©SAGE ®SAGE ®SAGE

PRE-2012 CATALOG COVERS — USA PRE-2012 CATALOG COVERS — UK
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Catalogs

Research
Methods,
Statistics &
Evaluation
Fall 2017

Research
Methods,
Statistics &
Evaluation
Spring 2017

sagepub.com sagepub.com

INSIDE
_New and Key Tites for Your Course
_Digtal Tools
_Feature Articles.
-Plonesring Reses

- INSIDE

New and key ttes for your course ="

_Presenting data effectively
ing

Research
Methods,
Statistics &
Evaluation
Spring 2018

sagepub.com

; ?msfaﬂms and LessonS

N ity of YOU£
inprave e O
Survey

_Web Scraping Software Insights
Data Science Oniine Courses

e vm{uew n Practos Seres @ S A}GE

COVERS

TRAILBLAZING

Who is doing |

Stretched for time?

Get a digital teaching assistant computa‘tl'onal

sogial science?

Evaluation Learning

Save time with these valuable SAGE Research Methods tools

A o G ces, g oIt dct iy LSS st v
e, n darg Yo v ks you 4 1o 10 g ks v

Mothods.(SRM) can help you quicly sccoss 1 upead speciic chaptars or arices | ant my

Trends in Big Data Research: Excerpt from SAGE White Paper
SAGE conducted a survey it socalscenists
round e vl 10 lsam mre sbout rssarchers
ergaged in big data research an the chalenges
barrs
One of the biggest problems cited by

oy faco, 25 we a5 th barirs o oty
Jookig 1o engage 1 ind of resech
pe

{saching computaiona socia sciance methods 1o
suens,

Students can respordants,
ho onine pocess chronologi

o rocsue asistance wih patcular sepe,
insrctors and scsors can dict hele s

‘SAGE has become the premiere

ot ars accompan it ©SAGE researchmethods

s panid by .

gl students hands-on practce anayang dta o - Soe how SAGE Research Mothods can make

k * otes teaching easier and save you time:
hods.sagepub.com

5% J) W2o%

it o rossarch. O o th bigest probiems
e by 1 data esearch was

a Grapal Hil "but clean, sccessble,
and et documentsd Gata & much 'SAGE helped develop, nurture, and

expand worldwide.

AU dossn just oo
s 1o using [0 i my teaching
Heshery, proessor of ocucas

‘Access the complete SAGE White Paper at
sagepub.com/ComputationalSocialScience

percnt haveg mea:
Gata, 370 23 pacent aving wand. commercal

CONTENT MARKETING PAGES
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CD Packaging
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Educational Toy Products

GAMES ON THE GO DRY-ERASE ACTIVITY BOARDS

SPACE SHUTTLE TIMELINE AND SHAPED PUZZLE »- —/ —_— 5 DOUBLE-SIDED MUMMY SHAPED PUZZLE



